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EDITORIAL

Panic time....

Covid-19 is putting the whole world under pres-
sure; however, only our preventive measures
and actions could protect us from such serious
threat;

Insurance industry has a role to play in in-
creasing awarness, spreading knowledge and
supporting WHO and medical structures efforts.
Transparency is required to assess the coun-
tries risk and elaborate strategies to contain
the virus.

We at our Corporate level, must inform and
avoid any behaviour which may expose us and
our colleagues; simple hygiene measures and
good preparedness will help for sure.

Must read the attached speech by WHO Director
General, it is self-explanatory;

https://www.who.int/dg/speeches/detail/who-
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media-briefing-on-covid-19---5-march-2020

Don’t panic, it will not help; we have to Act in
the right smart way..

God bless us All...

Chakib Abouzaid
Secretary General
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Insurance industry reacts to
coronavirus spread

Judy Greenwald and Matthew Lerner
Updated March 3 to reflect the cancelation of CICA.

Insurers, brokers and others say they are cautiously
monitoring the situation with regards to the corona-
virus, with some imposing limited travel restrictions
and canceling events.

One major industry event was canceled just two days
before it was due to begin.

Several insurers and brokers say they are imposing
bans to areas badly affected by the new coronavirus
and several are imposing restrictions on other inter-
national travel. As of Thursday, more than 90,000 peo-
ple worldwide had contracted COVID-19, the disease
caused by the virus, according to the World Health
Organization.

The Captive Insurance Companies Association’s 2020
international conference next week was canceled
Friday.

Minneapolis-based CICA, which was due to hold its
conference at the Westin Mission Hills Golf Resort &
Spa in Rancho Mirage, California, March 8-10 had pre-
viously indicated that it would proceed with the con-
ference but include several safety measures.

The decision to cancel was made out of concern to
attendees and because several of the organization's
member companies had imposed travel bans, CICA
said.

Bryan Sanders, president, Markel Specialty, a unit of
Glen Allen, Virginia-based Markel Corp., and president
of the Kansas City, Missouri-based Wholesale & Spe-
cialty Insurance Association, said during the organiza-
tion’s underwriting summit earlier this week that a
legislative “fly-in” where WSIA representatives
planned to fly to Washington March 12 to speak to leg-
islators, has been canceled. “There was concern,” he
said.

A Marsh LLC spokeswoman said in a statement
measures introduced by the brokerage include post-
poning Marsh-sponsored conferences and large in-
ternal meetings that require travel.

Decisions on whether to go forward with large gath-
erings of local colleagues and/or clients will take into
consideration any guidance or requirements from
local health authorities, the spokeswoman said, and it
is putting travel restrictions in place to affected areas.
Marsh said also any staff that traveled to an affected
area are being advised to inform their line managers
and remain at home for 14 days.

An Aon spokeswoman said in a statement it has
asked colleagues to limit non-essential travel.

“We have many other options to remain in close
contact and serve our clients and find that these often
are suitable alternatives in the near term. We also
have postponed some events,” said the statement.

Axa SA, the parent of commercial insurance Axa XL,
said in a statement it has a ban on business trips to or
from affected areas such as Hubei Province in China,
South Korea, Iran and specific areas in some Europe-
an countries.

The Paris-based insurer said its entities in affected
areas have put in place “concrete measures” to pro-
tect employees and “proactively measure the situa-
tion,” including allowing employees to work remotely,
providing adequate health and hygiene advice, events
and travel restrictions.

Zurich Insurance Group said in a statement that in-
country travel is left to the discretion of local man-
agement and any cross-border travel requires ap-
proval.

The insurer said employees traveling outside their
home country are required to return home as soon as
possible, and regular cross-border commuters are
required to work from home or nearby office without
commuting, in agreement with their line manager.

A Travelers Cos. Inc. spokesman said the insurer is
restricting travel to China, Hong Kong and South Ko-
rea. “At this point, we're still monitoring the situa-
tion. We do have the business continuity in place so
that people can work remotely.”

A USI Insurance Services LLC spokesman said in an
email that the brokerage is “restricting all nonessen-
tial domestic and international business travel, rec-
ommending the use of teleconferencing technology as
a preferred alternative to in-person meetings, ena-
bling flexible/remote work arrangements,” among
other things.

While sources say Greenwich, Connecticut-based W.R.
Berkley Corp. is restricting employee travel, a
spokeswoman said “we have not stated anything pub-
licly.”

Other brokers and insurers contacted by Business
Insurance said they do not comment publicly on their
policies or did not respond to queries.

Source: Business Insurance

Future of Insurance report 2020

Given the importance of insurance to sustained economic growth, it should be a service that is recognised

and appreciated.

Driverless cars are closer to being on our roads, but how will these vehicles affect your car insurance? The
"Future of Insurance" special report, published in The Times, looks at how insurance must start meeting cli-
mate change head on not only to pay up when catastrophes hit, but also in their investments. It explores the
lack of insurance available for the rising freelance workforce across the globe and the need for greater
transparency in risk assessment in the age of personalisation. The featured infographic looks at the possibil-
ity to offer personalised insurance products within the coming years and why this will be transformative for

the industry.

World

Insurance
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PERSONALISED
PREMIUMS

Featured in the report is an opinion piece from Sian
Fisher, CEO of the Chartered Insurance Institute, on
the importance of of appreciating the insurance pro-
fession:

Over the last 20 years, insurers have focused on con-
venience, especially for those buying and renewing
cover. For most of us, this means our interaction with
the insurance profession has shrunk to a few minutes
spent online two or three times a year.

However, the impact that insurance has on our lives is
far greater than this. Not only do insurers pay out
billions of pounds in claims every year, insurance
underpins many of the processes that keep society
ticking over.

For example, when we are sick at work and our em-
ployer pays us an income that goes beyond the statu-
tory minimum, there will often be a group insurance
product funding these benefits and, indeed, effective
support for rehabilitation may be arranged by the in-
surer as well.

Similarly, if a chain of distributors goes bust, credit
insurance will help suppliers avoid going down with it.
As new risks appear, such as cybercrime or new
forms of terrorism, insurance helps to mitigate their
impact on all those affected.

In a recent report, the World Bank found that over a
period of four decades, sustained economic decline
was concentrated almost exclusively on countries
that had a below-average level of insurance premi-
ums. A thriving insurance profession all but guaran-
tees increasing prosperity for individuals, but an un-
derdeveloped insurance sector turns sustained pros-
perity into a lottery.

New technology means the insurance profession is
now at a crossroads. It can either get closer to its end
-customers or retire even more into the background.
As the transactional side of insurance becomes slick-
er and more automated, it may appear even less of a
presence in our lives.

Ultimately, it may simply mean that we never take out
an insurance contract or make a claim at all. Brands
could simply provide us with guaranteed levels of
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service and use
background.

Instead of having buildings and contents insurance,
for example, we may have a separate contract with a
service company to provide cover. This provider will,
in turn, use insurance as one of several sources of
capital to maintain service-level agreements.
Alternatively, insurers could step forward and play a
bigger role in managing risks. For example, by creat-
ing a service that is designed to coach us towards
better behaviours.

In this scenario, traditional financial products will
simply be a component in a larger range of services
that include information and tools for people to man-
age their own risks more effectively.

In the corporate space, insurers and brokers can
choose to be product suppliers, distributing traditional
insurance products through increasingly demanding
procurement exercises or they can become fully
fledged risk managers, helping clients to understand
and mitigate their risks themselves.

We already see this approach in areas such as cyber-
insurance, where traditional insurance products rare-
ly cover every risk.

Instead, brokers are developing services that help
organisations plan for cyberattacks, while insurers
are preparing benefits in kind, such as legal and repu-
tational support that can minimise the impact of an
attack as soon as it takes place.

Whether insurers step to the forefront of risk man-
agement or retreat to the background matters to us
all. Services that are hidden tend to be undervalued,
but services which make a connection with our day-
today lives are cherished and thrive.

Given the importance of insurance to sustained eco-
nomic growth, it's important it should be a service
that is recognised and appreciated. It is in all our best
interests if the insurance professional choses to be in
the limelight rather than the shadows.

To download the report, please Click Here

insurers funding capital in the

Source: ClI

World
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Zurich offers insights into region's health risks

The number of life insurance and critical illness
claims in the Middle East is on the rise with $111m paid
over the last three years while a survey of lifestyle
and health trends in the region has revealed that ma-
jority of people in the UAE are making more whole-
some lifestyle choices with 90% of people rating
themselves as healthy, according to a new report
from Zurich in the Middle East.

The insurer has released its 2020 Customer Benefits
Paid Report which offers some startling insights into
the prevalent life and health risks in the region.
Derived from Zurich’s 2017-2019 claims data in the
region, this study shows:

e Heart attack and stroke are the topmost health
risks across the community accounting for almost
39% of life benefits paid and over 42% of critical
illness claims. These also remain the most preva-
lent health risk for men.

e Cancer poses the second most significant risk,
accounting for 27% of life claims and close to half
of all critical illness claims, and is the most perva-
sive risk among the female population —with 8 in
10 female critical illness claims arising from can-
cer.

e Accidents are the third most imminent threat in
the region at almost 13% of life cover claims.

e The average age of customers who claimed critical
illness benefits is 49 years and the average life
expectancy according to Zurich's claims data is 51
years of age.

To better understand the lifestyle choices contributing

to these alarming statistics, Zurich commissioned a

YouGov survey of 1,000 participants across the UAE.

While encouraging, these insights also show that per-

haps the public is somewhat misguided about what

constitutes a healthy lifestyle.

e 90% of UAE residents consider themselves healthy
with 42% of people rating themselves as extremely
or very healthy and a further 48% of people con-
sider themselves somewhat healthy.

e Over 55% of people exercise more than once a
week with 16% undertaking daily exercise.

QIC and Swiss Re
partner on admin

f A Qatar Insurance Com-
platform Anoud+ .. " (qic) the Middle

East and North Africa
(MENA) focused insurer, is collaborating with Swiss
Re to integrate specialised offerings through its in-
surance administration platform Anoud+, according to
reports from The Peninsula.

Developed internally by QIC, Anoud+ will be offered to
insurance carriers in emerging markets, helping them
to manage their underwriting strategy and monitor
exposure to natural catastrophes.

QIC is in the process of establishing an IT services
subsidiary in the QFC called Anoud Technologies LLC

e 44% of people take steps to reduce stress and 72%
take time for themselves at least one or twice a
week.

e However, while 59% of people claim to eat healthi-
er meals, 55% confess to eating junk food and 61%
admit that they eat out or get takeaway more than
once to twice a week.

e In addition, 35% of people haven't undertaken a
general health checkup in over one year and a
staggering 12% of people have never had a general
checkup.

e Almost half of the survey respondents reported
driving around in a rush once a month or more
with 34% driving recklessly more frequently than
once or twice a week.

“Advisers understand that the greatest barrier to tak-
ing out life insurance is lack of awareness around life
and health risks. Understandably, most people avoid
thinking about their own passing or the chances of
becoming a victim of critical illness,” said Mr Walter
Jopp, CEO of Zurich in the Middle East.

“The lifestyle survey highlights our tendency to adopt
the ‘it won't happen to me’ mentality. The reality is that
over the past three years, Zurich in the Middle East
has paid out $111m in claims. This is an increase of 9%
from the previous period. This report is designed to
arm advisers with the information they need to deliver
that all important message about the necessity of life
insurance.”

Many people who have life insurance, tend to overlook
protecting themselves against critical illness. Stroke,
heart attack, cancer, diabetes, among other debilitat-
ing conditions, are prevalent in the region. These ill-
nesses are also living conditions, where the insured
can benefit in their lifetime to cover the cost recovery
and manage the loss of income.

Furthermore, insufficient cover continues to be an
issue. Zurich reports that 93% of critical illness claim-
ants were insured for $250,000 or less. The rising
costs of treatment and associated expenses, together
with supporting the family and paying bills without an
income for an extended period of time means that the
insured amount may fall short of what is needed.

Source: Middle East Insurance Review

(Anoud Tech), which will provide marketing, imple-
mentation and maintenance services to third party
clients.

The company is focusing on IT growth as part of
Qatar’s National Vision 2030, a government develop-
ment plan that emphasizes the development of a digi-
tal economy to stimulate the private sector and re-
duce dependence on hydrocarbon industries.

Qatar’s National Vision 2030, a government develop-
ment plan that emphasizes the development of a digi-
tal economy to stimulate the private sector and re-
duce dependence on hydrocarbon industries.

“Our collaboration with Swiss Re - an iconic player in
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the global insurance and reinsurance industry - is
testament to our exceptional capabilities in develop-
ing cutting-edge insurance IT offerings,” said Khalifa
Abdulla Turki Al Subaey, the Group President of QIC.

“Anoud+ has the potential to revolutionise insurance
administration across emerging markets by offering a
world-class IT platform to our partners,” he explained.
“At the same time, this work demonstrates QIC’s im-
portant role in making Qatar a leader in the develop-
ment and application of advance digital technologies.”

He continued: “Digital transformation is the future of
the insurance industry. However, reaping the benefits

of the tech revolution takes investment and time. The
expansion of Anoud+ offering insurers across Africa,
and other emerging markets the chance to access a
world-best tech platform for insurance administration
and accelerate their own digital transformation.”

Lukas Mueller, Swiss Re's Head of Middle East, also
commented: “With QIC’'s Anoud+, we are able to help
QIC bring a best-in-class insurance platform to the
African market. This platform can support insurers to
strengthen their operational resilience and gain ac-
cess to digital technology. We're excited to work with
QIC on this important step forward for insurers.”

Source: Reinsurance News

The first panel session of Day Two of the Dubai World
Insurance Congress 2020 tackled the question: why
don’t more customers choose Takaful?

Takaful products are a vital product for the Muslim
world, but take up remains low in many markets.

Frederik Bisbjerg, chief digital acceleration officer at
Noor Takaful, says that one of the reasons behind this
low demand for Takaful is down to the fact that, at its
heart, Takaful is still an insurance product.

“There is no doubt that Takaful is a strong proposition,
but the reality is that it is a type of insurance, and
people don’t want to buy insurance, because you are
buying something you hope you never have to use,” he
says. “So we need to find a new way of discussing
Takaful products with our customers.”

And Aman Insurance chief executive Jihad Faitrouni
says this perception of Takaful as just another insur-
ance product is a fundamental issue facing the mar-
ket.

“Takaful is not just insurance, it is about sharing, car-
ing and contributing between the policyholders and
the shareholders,” he says. “But unfortunately we
don’t have enough alertness and knowledge about
Takaful, so how can we convince someone to buy a
Takaful policy when it might cost more.

“But you cannot ask a Takaful product to reduce its
premium just so it is less than conventional insur-
ance, just as you can call a Takaful bank and ask for
interest. Takaful is something else, and we have to
believe it is a different concept and service to conven-
tional insurance [before we can start selling more].”

Meanwhile, Ajmal Bhatty, managing partner at Masses
Global, says one of the main issues holding back
Takaful products is the structure of the Takaful com-
panies themselves, which means there is never any
surplus left to share with policyholders.

DWIC 2020: Reinvigorating Takaful by getting
back to its roots

To change this, Bhatty says a new approach is needed.

“We need to make people feel that there is a mutuali-
ty,” he says. “We talk about it, but they don't feel it. But
you can create a membership where they don't pay
big premiums, just become members, and then Taka-
ful becomes all about raising the Takaful pool, segre-
gating it, streamlining the process for shareholders,
and then when claims come you spread it over all of
the memberships.

“That is how you can reduce ratios, spread claims
over premiums, which are much lower, and create a
surplus.”

Bisbjerg agrees, but says this is not possible within
the current framework of a Takaful company.

“You can’t do that with the existing company con-
struct,” he says. “You need to create a new digital
Takaful company based on those values, and that will
be the method to succeed in selling more Takaful.”

And GAIF secretary general Chakib Abouzaid says
more needs to be done to take Takaful products back
to its original value proposition in order to increase
demand for Takaful services.

“The concept of Takaful in the MENA region has devi-
ated from its original value proposition to become
almost a standard offer with limited compliance,” he
says. “Few companies are meeting their promise to
distribute the surplus, while shareholders are pro-
ceeding to dividends distribution.

“The concept is not properly explained and promoted,
and professionals should be educated to make sure
they have the Takaful Mindset and act in compliance
with its principles and rules.”

Faitrouni agrees: “The demand for Takaful needs to be
enhanced by educating and promoting Takaful basic
concepts and differentiating from the conventional
market in comparison with conventional insurance
companies.”

Source: Global Reinsurance
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Jordan

21 insurers post 66% jump in aggregate profits to
over USS31m in 2019

The aggregate profits of 21 insurance companies op-
erating in Jordan's domestic market jumped by 65.5%
in 2019, compared to 2018, to JOD22.25m ($31.4m),
according to a study by Sanabel Al-Khair for Financial
Investments.

The top five insurers in terms of net profits in 2019 are:

According to a report by A/ Ghad, the results showed
that 19 insurance companies achieved profits, while
only two companies suffered losses.

Rank Insurer 2019 Net profits JODm Change
1 Arab Orient Company 5.16 +60.6%
2 Al Nisr Al Arabi Insurance 2.84 +10.7%
3 First Insurance 2.28 -15.6%
4 Jordan Insurance 1.47 +1167.2%
5 Jordan French Insurance 1.45 +31.5%

For 2019, Jordan Insurance and Jordan French Insur-
ance have joined the top five most profitable insurers,
displacing MetLife (ranked fourth in 2018) and Middle
East Insurance (ranked fifth in 2018).

Indeed, Jordan Insurance reported profits last year
that were at least 12 times the JOD115,704 posted for
2018. The company increased its net gains in compre-
hensive motor (own damage) business by JOD1.6m.
The top three most profitable insurers remained un-
changed from 2018 to 2019, except that Al Nisr Al Ara-
bi Insurance dislodged First Insurance to be the sec-
ond most profitable in 2019.

The two insurers reported as loss making in 2019 are:

e Arab Life and Accident Insurance with a net loss of
JOD352,000 (2018: net loss of JOD3m), and

e Al Safwa Insurance with a loss of JOD162,000
(2018: net profits of JOD767,298).

There are 24 licensed insurance companies operating
in the market, 23 of which are listed on the Amman
Stock Exchange. The three insurers not listed among
the 21 are Holy Land Insurance, Philadelphia Insur-
ance and Medgulf.

The 24 insurers reported aggregate net profits
of JOD15.3m in 2018.

Source: Middle East Insurance Review
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Lebanese Insurance Market Faces Mounting
Uncertainty

Lebanon has a long history of economic and political instability. In the past, local insurers have been success-
ful at navigating this challenging environment. However, recent civil unrest and a ballooning public debt have
increased the level of economic uncertainty, which is negatively impacting the credit quality of Lebanon’s in-
surance market. Real gross domestic product (GDP) growth in 2018 was at an 18-year low of 0.3%, according to
the International Monetary Fund (IMF). In 2019, Lebanon’s economic woes persisted, compounded by civil un-
rest and a tightening of liquidity by the banking sector, resulting in a significant disparity between the parallel
market exchange rate and the Lebanese pound’s official peg to the US dollar

In 2018, the
Insurance Con-
trol Commis-
sion (ICC), the
Lebanese reg-
ulator, reported
that gross
written premi-
um (GWP) for
the market
reached LBP
2.5 trillion (USD
1.6 billion), an

(%)

125

increase of
0.2% over 2017.
However, the

Lebanon — GDP and GWP Growth, 2010-2018

ICC noted that

2018 GWP data 2010

2011 2012

excl_ude infor- =DF (Real G )
mation from
two insurance

companies due

to the late filing of prudential returns. As a result, the
market GWP for 2018 should be higher than that re-
ported so far.

For the preceding four years (2014-2017), GWP of the
Lebanese market grew by an annual average of 3.8% .
Since 2010, Lebanese GWP growth has demonstrated
a negative trend. In AM Best's opinion, the primary
factor contributing to the slowing level of Lebanese
GWP growth is the decreasing trend of real GDP
growth, which IMF estimates put at 0.3% in 2018. A
further contributing factor includes the reduction in
funding of state-subsidised housing loans, which led
to a contraction of credit insurance business.

Over the short to medium-term, AM Best expects
domestic premium growth opportunities for insurers
to be subdued, impacted by low real GDP growth.
Despite Lebanon being widely regarded as underin-
sured, deteriorating economic fundamentals and a
highly competitive market will likely continue to im-
pose downwards pressure both on rates and on the
demand for insurance, constraining the expansion of
the sector.

Technical Performance Could Deteriorate

The Lebanese insurance industry comprises of three
main segments: life, medical and motor. Together
these segments accounted for almost 85% of GWP in
2018

Lebanon’s largest GWP contributor, the life segment,
is also one of its most profitable lines of business. In
2018, life insurance returned a solid ratio of net profit
after tax to annualised premium equivalent (APE) of
26% (2017: 26%), according to the ICC.

2013

2014 2015 2016 2017 2018

s Gross Written Premium (Growth Rate)

Source: IMF, Insurance Control Commission, and Assodation des Compagnies d'Assurances au Liban

Unlike the highly fragmented non-life market, life
insurance is dominated by the largest 10 players,
which together accounted for 87% of the segment’s
GWP in 2018. Of these 10 companies, more than half
benefit either from being part of a global insurance
group, or having exclusive bancassurance agree-
ments. Those agreements give these companies a
significant competitive advantage over smaller unaf-
filiated participants. Bancassurance is a major distri-
bution channel in Lebanon, particularly for life busi-
ness, as it allows insurance companies to benefit
from the banks’ close relationships with their clients
and distribute insurance products, and can help re-
duce acquisition costs.

Lebanon — GWP Split, 2018
(%)

B

Wedical
Maotor

.Fire

B 2ccident
Other
Cargo

Source: Insurance Control Commission
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Medical insurance, the largest contributor to

non-life GWP, has marginal technical profitabil- (%)

ity, with a five-year (2014-2018) average com- Metiite
bined ratio of 99%, as calculated by AM Best. Bancassurance
Profitability of the medical line has been pres- Allianz SNA
sured by competitive distortions, with mutual ADIR
insurers (“caisses mutuelles”) that benefit from A
not being regulated by the ICC, imposing ag-

gressive rates on to the market. Looking ahead, Arope
AM Best expects the profitability of the medical AXA
line to remain under pressure, with price com- Sogecap
petition expected to remain a key feature of the Beirut Life
segment. Bankers
The motor segment (21% of total GWP in 2018) Rest of Market

continues to negatively impact insurers’ earn-
ings, with significant competition and premium
tariffs pressuring technical margins. Moreover,
Lebanese retail lines often demonstrate a
heavy reliance on the costly broker network for distri-
bution. That reliance contributes to inflated expense
bases, with average commissions on motor policies
around 25%. As a result, the expense ratio of the Leb-
anese motor insurance line of business is elevated,
above 44% for the last five years (2014- 2018), as cal-
culated by AM Best. This contributed to poor technical
results for the segment, with combined ratios of ap-
proximately 103% over the same period .

Despite the difficult competitive environment within
the motor and medical segments, the overall Leba-
nese non-life market has demonstrated its resilience.
Insurers have leveraged their relationships with poli-
cyholders to offset weaker performing motor busi-
ness by cross-selling
more profitable products
such as fire, which in 2018
accounted for 6% of total
GWP. Consequently, the
Lebanese non-life market
has displayed an adequate
level of technical perfor-
mance over the cycle,
demonstrated by a five-
year (2014-2018) average
combined ratio of 97%, as
calculated by AM Best.

(%)

Cargo

W04

.Companies Without Bancassurance Agreements

Lebanon - Market Share, Life, 2018

.Companies With Bancassurance Agreements

Sources: AM Best data and research, Insurance Control Commission

However, AM Best expects that the technical perfor-
mance of the non-life sector now faces additional
challenges. In a highly dollarised economy, an in-
creasingly likely devaluation of the Lebanese pound
would result in inflationary pressures which could
weaken the profitability of the motor and medical
lines, given that both medicines and car parts are
largely imported. A small deterioration in the profita-
bility of these two lines would be sufficient to offset
the positive results achieved by smaller lines, such as
fire and cargo, and move the non-life insurance tech-
nical result into the red.

To download the AM Best report, please Click Here

Lebanon — Market Combined Ratios, 2014-2018

Motor Medical Fire

W01

| Euls 2017

W18

Sources: AM Best calculations based on - 2018 data - Insurance Control Commission, 2017 and prior - Association des Compagnies

d'Assurances au Liban

Source: AM Best
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L'impact du Covid-19 n'est pas couvert par
l'assurance "catastrophes naturelles”

La question commencait a étre posée dans certains
milieux professionnels. Et si l'impact du coronavirus,
difficultés économiques, annulation d'événements,
était couvert par l'assurance "catastrophes na-
turelles" au sens de la loi 110-14 ? Eh bien, c'est non.

Médias24 a contacté Bachir Baddou, directeur général
de la Fédération marocaine des sociétés d'assurances
et de réassurance (FMSAR). Il confirme ce que l'ont
peut déja lire dans le texte de loi: les épidémies n'en-
trent pas dans le champ de la couverture
"catastrophes naturelles".

Le projet de loi instaurant un Fonds de solidarité
contre les catastrophes naturelles et rendant cette
assurance obligatoire a été adopté en novembre 2019.
La loi 110-14 modifie et complete la loi n®17-99 portant
code des assurances.

La couverture contre les conséquences d'événements
catastrophiques est devenue obligatoire au Maroc en
janvier 2020. Cette assurance, qui s'applique a un
ensemble de contrats d'assurance, vise a indemniser
les victimes ayant subi des dégats corporels et/ou
matériels suite a des catastrophes naturelles (les
crues, les inondations, les tremblements de terre et
les tsunamis), ou des dommages occasionnés par
"laction violente de 'homme" (terrorisme, émeutes,
etc.).

Dans son article 3, elle définit explicitement le do-
maine de couverture:

Art. 3 - Sous réserve des dispositions de l'article 6
ci-dessous, est considéré comme événement

catastrophique tout fait générateur de dommages
directs survenus au Maroc, ayant pour origine dé-
terminante l'action d'intensité anormale d'un agent
naturel ou l'action violente de 'Homme.

L'action d'intensité anormale d'un agent naturel
constitue un événement catastrophique dés lors
que les caractéristiques suivantes lui sont recon-
nues :

- le fait générateur présente par sa survenance, la
condition de soudaineté ou d'imprévisibilité; et dans
le cas ou les mesures habituellement prises n'ont
pu empécher sa survenance ou n'ont pu étre prises,
quand 'événement est prévisible ;

ses effets dévastateurs sont d'une intensité

grave pour la collectivité.

L'action violente de 'homme est considérée
comme un événement catastrophique deés
lors qu'elle

constitue un acte de terrorisme ;

ou est la conséquence directe de la survenance
d'émeutes ou de mouvements populaires,
lorsque les effets sont d'une intensité grave
pour la collectivité.

Les dommages provoqués directement par les ac-
tions et mesures de secours, de sauvetage et de
sécurisation sont assimilés a ceux résultant de
l'événement catastrophique lorsque lesdites actions
et mesures sont liées a cet événement.

Source: Medias24
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Résultats annuels: L’automobile
continue de contrarier les assureurs

La compagnie d’assurances a dégagé un bénéfice
en hausse de 1% a 406 millions de DH en 2019.
Mais les dirigeants ne sont pas ressortis trés
rassurés d’'une année qui aura été une nouvelle
fois une épreuve sur le plan opérationnel. La
sinistralité continue de se dégrader dans le
secteur, surtout dans l'automobile. «Nous n’ob-
servons pas une inversion de tendance», regrette
Christophe Buso, directeur général de Saham
Assu-rance.

Individuellement et collectivement, les com-
pagnies déploient des mesures pour avoir une
connaissance plus fine de leur portefeuille et
pour contrer la fraude. Mais les résultats ne sont

Indicateurs clefs 2019 Saham Assurance

Résultat net

pas encore trés visibles sur les performances,
sachant que lacti-vité dommages en général
pose beaucoup de défis aux assureurs puisque
les branches maladies et accidents du travail

sont struc-turellement déficitaires. ‘--

Ratio d’exploitation

Ratio : s
combiné net (Non vie) ! (en millions de DH)
99 7% 101,3%
262% 255% — D
73.5% 758%
2018 2019 E 2018 2019

Source: Saham Assurance

Le ratio sinistres/primes Non-Vie (net de réas-
surance) de Sa-ham Assurance s'est dégradé de 2,3
points a 75,8%. Sans les mesures mises en place
pour contrer la sinistralité dans l'automobile, il se
serait davantage dégradé, estime le manage-ment.
Trés surveillé, le ratio com-biné dépasse 100% pour
s'établir a 101,3%. Il s’est détérioré de 1,6 point.

Face a la dégradation de la rentabilité, U'Autorité de
contréle des assurances a relevé les exi-gences de
provisionnement pour amener les opérateurs a re-
dresser la barre. Aprés les mesures prises en 2019,
d'autres vont entrer en vigueur cette année

notamment la provision pour risque tarifaire. Elle
concernera les branches auto, maladie et accident
du travail.

Les compagnies pour lesquelles le ratio combiné
sera supérieur a 100% devront constituer une pro-
vision. Ce qui ne sera pas neutre sur leurs perfor-
mances. Tout le monde de-vrait en constituer pour
l'accident du travail. En revanche, les situations
sont variées pour les autres catégories. A priori,
Saham Assu-rance ne sera pas impactée par la
nouvelle exigence, a laissé entendre le manage-
ment.
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En dehors des activités assurantielles, les com-
pagnies doivent aussi composer avec l'environnement
de taux bas pour leur acti-vité de gestion dactifs.
L'implémentation de la solvabilité basée sur les
risques et de possibles resserrements des régles
lies a lin-vestissement en actions et dans limmo-
bilier pourraient leur compliquer la tache. «Cela va
renforcer la nécessité de faire du résultat sur nos
coeurs de métiers», indique Christophe Buso.

A fin 2019, le chiffre d'affaires du
marocain Wafa Assurance est
ressorti en hausse de 5,8 %

Au terme de l'année 2019, 'assureur marocain Wafa
Assurance a réalisé un chiffre d’affaires global de 8,8
milliards de dirhams, en hausse de 5,8 % par rapport
a 2018. Cette performance a été soutenue essentielle-
ment par lactivité vie qui a affiché des revenus en
progression de 8,8 % a 5 milliards de dirhams. Ces
revenus ont été tirés par la hausse de l'épargne et le
développement de produits de prévoyance.

La progression du chiffre d'affaires de l'activité non-
vie de Wafa Assurance a été de 1,9 % a fin 2019.
L'assureur est passé d'un revenu de 3,6 milliards de
dirhams a fin décembre 2018 a 3,7 milliards de dir-
hams sur la méme période en 2019. L'entreprise justi-
fie cette légére hausse par les performances réali-
sées sur le marché de l'assurance des entreprises et
des particuliers.

PROVISIONS TECHNIQUES(*)  PLACEMENTS AFFECTES
(EN MRD DH) (EN MRD DH)
+9.9% +8,8%
32,0 333
= 30,6

Déc-2018 Déc-2019

Déc-2018 Déc-2019

Source: Agence Ecofin & WAFA

GAIF General Conference 33 will be held in Oran - Algeria on 11

to 14" Oct 2020

The opinions expressed in the articles doesn't reflect GAIF positions; the
statistics are the sole responsibility of the articles authors

Malgré la dégradation de la sinistralité, la situation
est loin d’étre chaotique dans le secteur. Le con-
texte va obliger les opérateurs a relever leur niveau
d’exigence et aussi de s’adapter aux habitudes de
consommation. En tout cas, la matiere assurable
continue de croitre et la demande va augmenter a
lavenir avec la maturation du marché.

L'année der-niére, Saham Assurance a réalisé un
chiffre d’'affaires de 5,4 milliards de DH en hausse
de 3,8%. Les primes émises en assurance vie ont
augmenté de 5,1% a 1,1 milliard de DH. Les revenus
générés par le segment Non-Vie se sont accrus de
3,5% a 4,3 milliards de DH dont une hausse de 6,6%
des primes automobile.

Source: L’Economiste

CHIFFRE D'AFFAIRES VIE CHIFFRE D'AFFAIRES
(EN MDH) NON-VIE (EN MDH)
+14,1% -22,5%
1276 P2
817 634
T4-2018  T4-2019  T4-2018  T4-2019

Toutefois, 'Agence Ecofin a pu constater qu'au
cours du quatrieme trimestre 2019, le chiffre d'af-
faires de lactivité non-vie du marocain était en
baisse de 22,5 % en raison des « effets de la saison-
nalité » Cette méme raison a été évoquée par
l'assureur pour justifier la baisse de 3,4 % du chiffre
d'affaires de lactivité non-vie au troisieme tri-
mestre 2019.
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